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Fund Facts

The fund seeks to invest in
companies with sustainable
competitive advantages, long-
term structural growth drivers,
attractive cash flow returns on
invested capital, and management
teams focused on creating long-
term value for shareholders. The
fund’s portfolio manager also aims
to invest in companies when they
trade at a significant discount to
the estimate of intrinsic value.

Strategy AUM' $2.3 billion
Fund AUM $99.5 million
Share Class Y
Inception 3/31/2016
Ticker LSGGX
Benchmark MSCI ACWI Net
CusIP 638727224

Portfolio Manager  Aziz Hamzaogullari

Manager Since Inception

!Strategy assets are comprised of Loomis
Sayles Global Growth style accounts.

Top Ten Holdings (%)

Meta Platforms, Inc. 7.3
Amazon.com, Inc. 6.5
MercadoLibre, Inc. 6.0
Alphabet Inc. 5.8
Netflix, Inc. 4.3
Microsoft Corporation 4.3
Oracle Corporation 4.0
Tesla, Inc. 3.9
Novo Nordisk A/S 3.7
Boeing Company 3.7
Total 49.5

MSCI All Country World Index (Net) is
a free float-adjusted market capitalization-

weighted index that is designed to measure

the equity market performance of developed

and emerging markets.

Portfolio Review

* The fund posted positive returns of 3.51% vs. 2.87% for the MSCI ACWI Net Index,
outperforming the benchmark by 0.64% net during the quarter. Alphabet, Alnylam
Pharmaceuticals, Inc., and Tencent Holdings Limited were the three largest contributors to
performance during the quarter. Adyen N.V., Shopify Inc., and CRISPR Therapeutics were
the three lowest contributors to performance.

* Stock selection in the consumer discretionary, healthcare, communication services, and
industrials sectors, as well as our allocations to the communication services, financials,
consumer staples, and industrials sectors, contributed positively to relative performance.
Stock selection in the financials, information technology, and consumer staples sectors,
as well as our allocations to the consumer discretionary, information technology, and
healthcare sectors, detracted from relative performance.

* The fund is actively managed with a long-term, private equity approach to investing.
Through our proprietary bottom-up research framework, we look to invest in those few
high-quality businesses with sustainable competitive advantages and profitable growth
when they trade at a significant discount to intrinsic value (our estimate of the true worth
of a business, which we define as the present value of all expected future net cash flows to
the company).

Class Y Performance as of June 30, 2024 (%)

CUMUE TR AVERAGE ANNUALIZED RETURN
SINCE
3 MONTH 1 YEAR 3 YEAR 5 YEAR  INCEPTION
FUND 3.51 10.36 18.40 2.28 10.90 12.90
BENCHMARK 2.87 11.30 19.38 5.43 10.76 10.86
EXCESS RETURN +0.64 -0.94 -0.98 -3.15 +0.14 +2.04

Performance data shown represents past performance and is no guarantee of, and not necessarily
indicative of, future results. Investment return and value will vary and you may have a gain or loss when
shares are sold. Current performance may be lower or higher than quoted. For most recent month-end
performance, visit www.loomissayles.com.

Additional share classes may be available for eligible investors. Performance will vary based on the share class.
Performance for periods less than one year is cumulative, not annualized. Returns reflect changes in share price and
reinvestment of dividends and capital gains, if any. You may not invest directly in an index.

Gross expense ratio 1.14% (Class Y). Net expense ratio 0.96%. As of the most recent prospectus, the investment advisor
has contractually agreed to waive fees andlor reimburse expenses once the expense cap of the fund has been exceeded.

This arrangement is set to expire on 3/31/2025. When an expense cap has not been exceeded, the fund may have similar
expense ratios.

Institutional Class shares (Class Y) are available to institutional investors only; minimum initial investment of

$100,000.
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New Purchase
Highlights

There were no new purchases
during the period.
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Portfolio Activity

All aspects of our quality-growth-valuation investment thesis must be present for us to make
an investment. Often our research is completed well in advance of the opportunity to invest.
We are patient investors and maintain coverage of high-quality businesses in order to take
advantage of meaningful price dislocations if and when they occur. During the quarter, we
added to our existing positions in Shopify and Tesla as near-term price weaknesses created
attractive reward-to-risk opportunities. We trimmed our position in Meta Platforms as it
reached our historic maximum allowable position size of 8% due to market appreciation.

Contributors

Alphabet, Alnylam Pharmaceuticals, Inc., and Tencent Holdings Limited were the three
largest contributors to fund performance.

e Alphabet is a holding company that owns a collection of businesses, the largest and most
important of which by far is Google. Google is the global leader in online search and
advertising and also offers cloud solutions to businesses and consumers globally, with a
goal of organizing the world’s information and making it universally accessible and useful.
Google dominates the US and global search market with a greater than 80% share of search
volumes. As a function of seeing more searches, Google is able to provide better search
results, resulting in a higher customer conversion rate for advertisers and enabling Google to
capture a leading share of search revenue. Google’s large network of consumers, advertisers,
and publishers is a powerful business ecosystem as third-party participants such as
marketing affiliates and independent software vendors add value to the user experience. As
a result, we believe consumers get their best and most relevant search results and advertisers
get the best returns on their advertising dollars. We believe such a robust ecosystem attracts
increasing numbers of participants and thereby creates a virtuous cycle for a sustainable
business model and long-term growth. In its emerging cloud business, we estimate that
Google captures less than 10% market share of the global market for public cloud services.
We believe Google remains one of the few global companies that has the scale, research and
development (R&D), and technical talent to effectively compete in this market over the
long term. Non-Google businesses comprise less than 1% of Alphabet revenues and are held
in the company’s Other Bets segment.

A holding in the fund since inception, Alphabet reported quarterly financial results that
were strong and above consensus expectations for revenue, operating income, operating
margin, and earnings per share. The company also announced an increased capital return
program, which included the initiation of an annual quarterly dividend and an incremental
$70 billion in share repurchase authorizations. We believe Google has been operating as

an Al-first company for much of the past decade, and the company continues to focus on
leveraging its Al-driven innovation internally and to improve performance. Google released
its AI “chatbot,” Bard, in March 2023, and has since made it available globally in over 40
different languages. Nearly 80% of the company’s advertising customers are using at least
one Al-powered search product, and the company continues to integrate more generative
Al functionality into search, as well as providing Al services to businesses through its cloud
business and rolling out Al features to its entire ad ecosystem, including features designed
to support bidding, targeting, and creative measurement.

Total revenue of $81 billion represented a 16% increase year over year in constant currency
that was 2% above consensus expectations. Reported earnings per share rose 62% and
were 25% above expectations. Alphabet reports results in three segments: Google Services,
Google Cloud, and Other Bets. Google Services reported quarterly revenue of $70 billion,
which increased 14% year over year and represented approximately 87% of total revenue.
Advertising revenue accounted for 88% of Google Services revenue and increased by 13%
compared with the year-ago quarter. Advertising revenue was driven by the search business,
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which grew 14% year over year. Outside of search, the company reported 21% growth in
YouTube, which benefited from improvement in brand advertising and direct response ads,
while the network advertising businesses continued to show weakness, declining 1% year
over year. As with other platforms, the company is transitioning to short-form videos, where
monetization is currently lower. However, the company recently reported that YouTube
Shorts were being watched by over 2 billion logged-in users monthly, and were averaging
over 70 billion daily views. Non-advertising revenue, which includes Google Play, hardware,
and YouTube non-advertising revenues such as subscriptions, represented 12% of Google
Services revenues and increased 18% year over year. The company experienced strong
growth in YouTube subscriptions such as Premium Music and YouTube TV, which have
over 80 million subscribers.

Google Cloud reported quarterly revenue of $9.5 billion, on growth that accelerated 200
basis points to 28% year over year, and represented 12% of total revenue. Google’s cloud
business includes Google Cloud Platform (GCP), the company’s infrastructure- and
platform-as-a-service offerings, and G Suite, which includes the company’s software-as-
a-service offerings such as Gmail, Docs, Drive, and Calendar. The segment generated an
operating profit of $900 million on EBIT (earnings before interest and taxes) margins

of approximately 9%, which improved from 3% in the prior-year quarter. Alphabet’s
Other Bets segment reported revenue of $495 million that increased 72% year over year
and represented less than 1% of total revenues. Many of these businesses are still early
stage and results are volatile on a quarterly basis. We believe Google’s key revenue drivers
of mobile search, YouTube, programmatic advertising, and an emerging cloud business
that is Google’s fastest growing business, each continue to benefit from secular drivers
including increased mobility, video advertising, better use of advertising technology to drive
performance, and increased penetration of public cloud services.

We believe Alphabet continues to have a high-quality financial profile and strong financial
position. Overall operating income rose 46% to $25 billion, benefiting from lower cost

of goods sold and operating leverage, and the company reported solid adjusted operating
margins of 31.6% that expanded 670 basis points year over year. Google’s attractive
financial model generates strong free cash flow and earns high returns on invested capital,
enabling it to reinvest significantly in its business. Over the past five years, Google has
invested over $170 billion in R&D, an amount very few other companies could replicate. In
the quarter, Alphabet generated free cash flow of $16.8 billion that declined 2% year over
year and represented 21% of gross revenue. Free cash flow was impacted by elevated capital
expenditures, which rose 91% year over year to $12 billion.

In June, Alphabet announced that Anat Ashkenazi would be joining the company as CFO,
effective July 31, 2024. In 2023, the company previously announced that CFO Ruth Porat
was assuming a new role as President and Chief Investment Officer of Alphabet. She will
continue to serve as CFO until Anat starts. Anat is currently the CFO of Eli Lilly, where
she spent over two decades across a diverse set of strategy and operations roles. We do not
expect any changes to the company’s current strategy, focus, or capital allocation framework
as a function of the change.

We believe market expectations underestimate Alphabet’s long-term sustainable growth
rate. As a result, we believe the company is selling at a significant discount to our estimate
of intrinsic value and offers a compelling reward-to-risk opportunity.

* Alnylam Pharmaceuticals is a leader in gene therapies based on its pioneering small-

interfering RNA (siRNA) approach to disease treatment. Founded in 2002, Alnylam

was one of the first companies to develop and commercialize therapies based on RNA
interference (RNAI), a breakthrough discovery in understanding how genes are naturally
regulated within cells that was recognized with the 2006 Nobel Prize in Medicine. RNAi
therapies exploit a naturally occurring biological pathway within cells that regulates

the expression of specific genes. In particular, siRNA has proven to be one of the most
effective approaches to RNAI therapy, and Alnylam remains the first and only company
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to successfully commercialize siRNA-based therapies. We believe Alnylam’s strong and
sustainable competitive advantages include its deep, cumulative and compounding
knowledge in the science of RNAI therapeutics, in particular its creation and advancement
of unique siRNA-based therapies, as well as the multiple partnerships it has entered

into on the basis of its technology which provide both external funding and established
commercialization avenues. Today, the company’s technology is the basis for five approved
therapies, over ten therapies currently in clinical trials, and a robust pipeline of potential
treatments that we expect to enter the clinic in the coming years, with a focus on genetic
diseases, cardiometabolic diseases, infectious diseases, and central nervous system and
ocular diseases. After two decades in investment mode, Alnylam has begun to generate
positive gross profits, and we believe it is at an inflection point where the successful launch
of its late-stage therapies will help enable it to begin to realize the economics of a successful
biotechnology firm.

A fund holding since the second quarter of 2021, Alnylam reported quarterly financial
results that reflected solid commercial execution and were ahead of consensus expectations
for revenues and earnings per share. Our long term investment thesis for Alnylam is a
function of the broad opportunity we see arising from the breadth of clinical programs
based on the company’s siRNA platform. Alnylam’s current lead products are ONPATTRO
and AMVUTTRA, both approved in hATTR-PN, which is a small indication that impacts
less than 10,000 people in the US. The company is attempting to prove clinical benefit

in wild-type AT TR with cardiomyopathy, ATTR-CM, the same disease but with related
cardiac manifestations and a much larger patient population, with potentially over 400,000
addressable patients globally. Vutrisiran, the molecule behind AMVUTTRA, is being
tested in ATTR-CM in phase 3 trials, and is the most significant near-term readout and
significant potential near-term growth driver.

In the prior quarter, shares responded negatively to the company’s announcement that it
was redesigning the statistical analysis for its Phase III HELIOS-B trial for vutrisiran in
ATTR-CM, which would result in a three-month delay in trial results. Vutrisiran is already
approved for the related, smaller indication of hRATTR with polyneuropathy. While the
market reaction may have reflected concern that the results of the original trial design,
previously anticipated to be released in late March or early April, suggested potentially
inadequate results, we believed management’s changes made sense and that their rationale
was sound. We believe the redesign reflected the company’s takeaways from the FDA’s
complete response letter, issued in October, regarding trials for an earlier generation therapy
(patisiran) in the same indication. The redesign was intended to more fully demonstrate

the absolute value of vutrisiran, as well as its benefit in combination with other therapies.
Further, by extending the minimum duration of treatment by three months, the updated
analysis will allow Alynlam to further substantiate the clinical benefit of the therapy.

While we recognized the delay prolonged the inherit uncertainty in the outcome, it did

not fundamentally change our assumptions or view that the trial will likely be positive and
demonstrate clear benefits. In late June, shares neared an all-time high after the company
announced top line results from the redesigned study that reflected positive results across all
endpoints. The full dataset is expected to be vetted at a medical conference in late-August,
and Alnylam intends to file a U.S. Supplemental New Drug Application using a priority
review voucher in late 2024.

We believe the uniqueness of Alnylam’s pioneering scientific expertise and technology is
evident from both its existing products, which provide meaningful value to previously
underserved patient populations, as well as the numerous partnerships in which world-class
global pharmaceutical companies and specialty competitors alike have sought to access its
proprietary technology. With its approved therapies and substantial pipeline of significant
late-stage clinical programs, we believe the company has now reached the point at which its
existing therapies will continue to contribute positively and its subsequent innovations will
shift its financial profile from that of an early-stage biotech company to a profitable business
with normalized margins that is able to internally fund its ongoing growth needs. Over our
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long-term investment horizon, we believe the company can generate substantial revenue
growth, while turning profitable and generating substantial cumulative free cash flow.

We believe Alnylam’s market price continues to reflect a lack of appreciation for the
significant value embedded in the platform the company has built and the company’s
clinical-stage assets — which we believe is unsupported by the company’s established

track record for producing genetically validated therapeutics. Further, while embedded
expectations reflect some success for its currently marketed products, we believe the market
remains narrowly focused on the near-term path to approval and timing for vutrisiran in
ATTR-CM. We believe Alnylam’s platform is validated and improving in eflicacy, duration,
and breadth of issues addressed, which we believe will serve as the basis for ongoing
innovation over our long-term investment horizon and beyond. As a result, we believe the
company is selling at a substantial discount to our estimate of its intrinsic value and offers a
compelling reward to risk opportunity.

Tencent Holdings is one of the largest internet services companies in China and

globally, offering a wide array of value-added services that span social networking and
communication, gaming, media and entertainment, and e-commerce and local services.
The company also offers online advertising, cloud services, fintech solutions that include
payment and wealth management offerings, and has investments in other related businesses.
Founded in 1998, the company’s mission is to improve the quality of human life through
internet services, and through its platform and ecosystem the company has become a leader
in most segments of the internet industry in China.

A holding since the fourth quarter of 2018, Tencent reported quarterly financial results that
were fundamentally strong and above consensus expectations for revenue, operating profit,
and net income. After declining sharply in late-2023 on new draft regulations from China’s
gaming regulator that potentially target excessive usage and spending on games, shares
rebounded in part on signs of a recovery in the company’s gaming business. We continue to
monitor the impact of any changes that may be adopted; however, our initial assessment is
the proposed changes would not have a material impact on Tencent. Tencent has navigated
through various gaming regulatory changes during the past decade by investing in high
quality content and IP that fits within the regulatory framework and has established a

clear leadership position in the market. Following a period during which a combination of
ongoing regulation, weakness in Chinese consumer spending, and the resurgence of Covid
impacted a number of the company’s key businesses, the company has since returned to
growth and demonstrated improving profitability. While the company is operating in a
challenging near-term environment, we believe Tencent’s leading digital enterprise and
consumer platforms remain structurally well positioned for long term growth and benefit
from strong and sustainable competitive advantages that stem from Tencent’s network,
distribution, brand and scale.

For the quarter, total revenue of renminbi (RMB) 160 billion rose 6% year over year.
Tencent reports in four segments; value added services (VAS) (45% of quarterly revenue),
fintech and business services (35% of revenue), online advertising (19% of quarterly
revenue), and other revenue (1% of quarterly revenue). VAS includes the company’s gaming
and social networking businesses, which accounted for approximately 60% and 40% of
VAS revenues, respectively. VAS total revenues of RMB 79 billion declined 1% year over
year, with a low-single-digit decline in domestic gaming and social networks offsetting

3% growth in international gaming. However, gross receipts in China domestic gaming
increased 3%, with the increase in deferred revenue suggesting the beginning of a recovery
in that business. In the past few years, the Chinese government enacted regulations that
limit the amount of time spent by minors on gaming. Tencent had already proactively
introduced tools and restrictions intended to enable parents to monitor and manage minors’
time and spending levels, which it estimated represented less than 1% of total time spent on
domestic gaming and 1.5% of domestic game sales. Tencent has embraced the regulatory
changes, and we don’t believe any of the regulations materially impact the company’s strong
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and sustainable competitive advantages. Social network revenue benefitted from growth in
music and video subscriptions, Video Accounts live streaming, and mini games that was
offset by weakness in revenue from music- and games-related live streaming services. The
company now has 260 million fee-based subscribers to its video and music services, which
increased 23% year over year. The company’s Weixin/WeChat platform ended the quarter
with 1.36 billion monthly active users, up 3% year over year.

Fintech and business services, which consists primarily of payments and cloud services,

rose 7% year over year to RMB 52 billion. Growth benefited from a recent period of

cloud restructuring as well as higher e-commerce tech services fees in the business services
segment, while fintech revenue growth slowed due moderating consumption in offline
commercial payments that was offset in part by higher wealth management revenue.

Online advertising revenues of RMB 26.5 billion grew 26% year over year, benefitting from
increased engagement and Al-powered ad targeting. Strong advertising demand for video
accounts and growth within Tencent’s mobile ad network and the Weixin search business
demonstrated strong recovery in the advertising business.

Adjusted operating profit of RMB 59 billion rose 30% year over year on margins that
expanded 700 basis points to 37%, due primarily to an expansion in gross margins across
all business segments, as well as lower general and administrative spending. Management
has responded to the challenging operating environment by increasing its cost focus and
rationalizing non-core businesses. In recent quarters, Tencent exited non-core businesses
related to online education, e-commerce, and live-streaming gaming, rationalized
underperforming businesses including loss-making digital content services and subscale
social media products, substantially lowered selling and marketing expenditures on low-
return investments, and reduced headcount by almost 5%. The company’s actions have
contributed to improved free cash flow of RMB 52 billion, which rose modestly year over
year and represented 32% of revenue.

We believe Tencent is one of the best-positioned companies in the China internet services
industry. We believe the near-term uncertainty regarding the regulatory and economic
environment does not change the long-term fundamentals; as a leading consumer platform
provider, we believe the structural expansion of internet users in China will position
Tencent to benefit from multiple secular growth drivers, including gaming, media,
advertising, payments, and cloud-computing growth. We believe Tencent’s strong growth
prospects are not currently reflected in its share price. As a result, we believe the company’s
shares are trading at a significant discount to our estimate of intrinsic value, offering a
compelling reward-to-risk opportunity.

Detractors

Adyen N.V., Shopify Inc., and CRISPR Therapeutics were the largest detractors to
performance during the quarter.

* Adyen is a global merchant acquisition and payment solutions provider based in
Amsterdam. Surinamese for “to start over again,” the company was founded in 2006 by
executives who previously founded Bibit, which was sold to Worldpay in 2004 and became
the e-commerce platform for the world’s largest merchant acquisition company. Adyen was
created to serve as a next-generation, integrated provider of payment solutions to merchants,
and today the company supports over 250 payment methods globally across online, mobile,
and point-of-sale (POS) transactions for clients that include Facebook, Microsoft, Netflix,

and Uber.

A holding since its initial public offering (IPO) in the second quarter of 2018, Adyen
provided a brief first quarter financial update that was in line with its most recent guidance
but nonetheless below elevated consensus expectations. The company’s results included
21% revenue growth and 46% volume growth that was well above recent levels as the
company ramped up its relationships with large clients including Block’s Cash App and
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other large merchants in North America. Shares may have responded negatively to a
decline in the company’s take rate to 15%, which declined 7% sequentially over the prior
quarter. Adyen provides better pricing to merchants as their volumes increase, and the 46%
increase in volumes compares with a 36% increase in the previous quarter. Adyen now

has 19 platforms for which it has processed at least €1 billion over the past twelve months,
reflecting the success and scale of the company’s unified offering,.

We believe Adyen is a high quality company with sustainable competitive advantages and
secular growth opportunities that are not reflected in its current share price. We believe the
secular shift to electronic-based payments from traditional paper-based systems represents
the most significant growth driver for Adyen. While Adyen has been growing substantially
faster than the leading global acquirers over the past few years, the company still captures
only a small percentage of overall industry volumes. We believe a combination of industry-
and company-specific factors will help enable Adyen to continue to grow at more than
twice the rate of growth in the overall payments industry over our long-term investment
horizon. We also expect Adyen to benefit from the high incremental margins of its business,
contributing to margin expansion and substantial cash flow growth over our forecast
period. We believe Adyen’s strong growth prospects are not currently reflected in its share
price. As a result, we believe the company’s shares are trading at a meaningful discount to
our estimate of intrinsic value, offering an attractive reward-to-risk opportunity.

Shopify is a leading global provider of mission-critical commerce infrastructure that
enables retail companies to start, grow, market, and manage a retail business of any

size. Shopify’s cloud-based platform offers merchants an end-to-end solution that was
previously only available to significantly larger businesses. From a single global storefront,
the company offers merchants a multi-channel solution through which they can display,
manage, market, and sell products across all sales channels, including web and mobile
storefronts, physical retail locations, social media, marketplaces, and other retail formats.
The platform enables merchants to sell anywhere and in any language, facilitating cross-
border commerce for end customers who can shop using their local currencies, languages,
domains, and payment methods. Shopify also provides merchants a single, integrated back-
end platform through which merchants can manage and source inventory, process orders
and payments, fulfill and ship orders, build customer relationships, leverage reporting and
analytic tools, and access financing. With a mission to improve commerce and empower
merchants to realize their potential by making a complex process simple, the company has
effectively created a retail operating system used by over two million merchants in over 175
countries. The company generates approximately 72% of revenues in North America, with
Europe, the Middle East and Africa accounting for 18%, and Asia-Pacific contributing
approximately 10%.

A fund holding since the first quarter of 2022, Shopify reported fundamentally strong
quarterly results that were above consensus expectations for most key metrics, including
gross merchandise volume (GMV), revenue, adjusted operating profit, and free cash flow.
However, the company provided guidance for the current quarter that was mixed relative
to higher near-term expectations, and the company also announced plans to increase some
marketing and product spending. Revenue of $1.9 billion rose 23% year over year, despite
a 600 basis point headwind from the sale of its logistics business that was included in the
prior-year period’s results. The company generated $61 billion of GMV on its platform
during the quarter, which increased by 23% and was above our estimates of the growth

in both e-commerce and overall retail sales, indicating that the company grew its market
share during the quarter. Subscription revenue represented 27% of revenue and grew 34%
year over year, driven by merchant additions and an increase in the company’s take rate

to 3.06%, which rose year over year adjusted for the sale of its logistics business — and
demonstrating the company’s pricing power. Merchant solutions represented 73% of
revenue and grew 20% year over year, benefiting from strong growth in GMV and greater
usage of the company’s value-added services. Adjusted operating income of $201 million
rose from -$31 million in the prior-year period as the company benefited from lower
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headcount and the sale of its logistics business. Adjusted operating margins of 11% were
well above 2% in the year-ago period. Positive free cash flow of $232 million was well
above consensus expectations and substantially above free cash flow of $86 million in the
prior-year quarter.

We believe Shopify’s strong and sustainable competitive advantages include its network
and ecosystem, scale, brand, and an installed base of clients for whom its mission-critical
platform serves as a retail operating system. Shopify’s network includes software developers
that have built over 10,000 applications that extend the functionality of the company’s
core commerce solutions, as well as over 40,000 partners such as design and marketing
agencies, photographers, and other digital and service professionals and experts that add
further solutions and services to merchants. Because merchants wish to partner with a
leading platform that offers numerous tools and solutions by partners that are in turn
attracted to the platform by the merchants’ growth and success, we believe a difficule-to-
replicate network effect is created which ultimately increases the value to all participants.
With over two million merchants and over $230 billion of GMV in 2023, Shopify is the
second largest merchant platform in the US behind Amazon. As a function of its scale, the
company can provide merchant services including software, payments, capital, shipping,
and fulfillment at a cost that only a large merchant could achieve, enabling Shopify’s

small and mid-sized business (SMB) clients to better compete against larger merchants.
The company’s scale also allows it to reinvest substantially in the business, all of which is
focused on growing its platform and driving success for its merchants. As a result of its
embedded nature and centrality to merchants” daily operations and success, switching
costs are high, which contributes to high client retention, and merchants tend to expand
their relationship with the company over time. Individually and collectively, we believe
Shopify’s strong and sustainable competitive advantages would be difficult for a competitor
to replicate and can become stronger still over time as growth in its ecosystem continues to
add value for all participants.

We believe Shopify will benefit from several secular growth drivers, all focused on driving
merchant and commerce growth. While most of Shopify’s revenue and GMV is linked

to e-commerce, we expect omnichannel commerce will also become a growth driver for
Shopify. We believe merchants will look to have an integrated software solution for all of
their commerce needs, which we expect will benefit Shopify by expanding its addressable
market to all retail commerce while simultaneously increasing client stickiness. As a
function of strong secular growth drivers and numerous competitive advantages, we believe
Shopify can sustain total revenue growth of almost 20% over our long-term investment
horizon. While we expect investments to remain elevated in the near-term, over time

we believe Shopify will benefit from increased operating expense leverage in all expense
categories, including product and development, general and administrative, and sales and
marketing. As a result, we expect operating profits and free cash flow to grow faster than
revenues over our forecast period, in excess of 20% compounded annually. We believe
current market expectations are substantially underestimating the company’s multiple
long-term secular growth drivers and the strength of the company’s business model and
competitive positioning. As a result we believe the shares trade at a substantial discount to
our estimate of intrinsic value and offer a compelling reward-to-risk opportunity. We took
advantage of near-term price weakness to add to our position during the quarter.

Founded in 2013, CRISPR Therapeutics (“CRSP”) is a leading gene editing company,
based in Switzerland. CRISPR, an acronym for “Clustered Regularly Interspaced Short
Palindromic Repeats,” is a naturally occurring defense mechanism that protects bacteria
against viral infections. Functioning as a “molecular scissors,” the process enables the
bacteria to cut viral DNA, thereby disabling the virus. Dr. Emmanuelle Charpentier, a
CRSP co-founder, elucidated the mechanism and developed a methodology to adapt and
simplify its use for human gene therapy — for which she and a collaborator were awarded
the 2020 Nobel Prize in Chemistry. The resulting gene editing technology enables precise
alteration of DNA that can “silence” or correct undesirable sequences, potentially enabling
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a next generation of curative therapies for genetic diseases. Today, the company is focused
on developing transformative gene-based medicines for serious diseases in areas including
hemoglobinopathies (a group of inherited blood disorders including sickle cell disease),
oncology, regenerative medicine, and rare diseases.

A fund holding since the second quarter of 2021, CRSP shares have been volatile, despite
seeing progress in the commercial rollout of Casgevy, a therapy for blood disorders

that was co-developed with Vertex Pharmaceuticals and the company’s first approved
therapy, as well as incremental progress across its clinical and pre-clinical therapies.

Since late-2023, Casgevy has been approved in the U.S., E.U., UK., Bahrain, and Saudi
Arabia for the treatment of both sickle cell disease (SCD) and transfusion-dependent
B-thalassemia (TDT), and is under review in other countries. Vertex, which is leading

the commercialization efforts for Casgevy, reported that as of mid-April, more than 25
authorized treatment centers had been activated globally, including centers in all regions
where the therapy is approved, and multiple patients have already had cells collected. While
the therapy currently targets the approximately 35,000 patients with the most severe forms
of SCD and TDT, CRSP also continues to advance two next-generation approaches that if
successful would expand the addressable market to approximately 150,000.

Outside of Casgevy, clinical and pre-clinical trials are ongoing for CRSP’s second-
generation CAR-T product candidates, which use the body’s own immune system to fight
cancer and autoimmune diseases. Clinical updates for these programs are expected later this
year. The company also announced an expansion of its pipeline to include two additional
pre-clinical programs targeting liver-related diseases, CTX340 for refractory hypertension
and CTX450 for acute hepatic porphyria.

CRSP has a number of therapies currently undergoing clinical trials but remains pre-
revenue pending the rollout of Casgevy. However, at scale, we believe the company can
attain the economics of a successful biotech company, including operating margins that
could exceed 40% and cash flow returns on investment that substantially exceed its cost of
capital. The company’s cash burn is averaging about $150 million per quarter. With a $2.1
billion cash balance, which equates to over three years of runway, we believe the current
cash balance will provide a sufficient funding bridge, and that commercial proceeds from
Casgevy will bridge the company to sustainable cash generation to internally finance its
operations and investments. We believe the expectations embedded in CRSP’s market
price substantially underestimate the potential of its curative therapies, its ability to rapidly
innovate, and its structural advantages in the development process that should lift its
probability of success compared to traditional biopharmaceutical therapies. We believe
management is executing on a sound investment strategy that we expect to eventually
generate meaningful free cash flow growth that is not reflected in current expectations. As
a result, we believe the company is selling at a substantial discount to our estimate of its
intrinsic value and offers a compelling reward-to-risk opportunity.

Outlook

¢ Our investment process is characterized by bottom-up, fundamental research and a

long-term investment time horizon. The nature of the process has led to a lower-turnover
portfolio in which sector positioning is the result of stock selection.

* At quarter end, we were overweight in the communication services, consumer discretionary,

and healthcare sectors. We were underweight in the financials, information technology,
consumer staples, and industrials sectors. We held no positions in the energy, materials,
utilities, or real estate sectors.

* We remain committed to our long-term investment approach to invest in those few high-

quality businesses with sustainable competitive advantages and profitable growth when
they trade at a significant discount to intrinsic value. Though we have no stated portfolio
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turnover target, as a result of our long-term investment horizon, our estimated annualized
portfolio turnover since the inception of the fund is approximately 9.9%. The overall
portfolio discount to intrinsic value was approximately 42.0% as of June 30, 2024.

About Risk

Equity securities are volatile and can decline significantly in response to broad market and
economic conditions. Foreign and emerging market securities may be subject to greater
political, economic, environmental, credit, currency and information risks. Foreign securities
may be subject to higher volatility than US securities due to varying degrees of regulation and
limited liquidity. These risks are magnified in emerging markets. Currency exchange rates
between the US dollar and foreign currencies may cause the value of the fund’s investments
to decline. Investments in small and mid-size companies can be more volatile than those

of larger companies. Growth stocks may be more sensitive to market conditions than other
equities as their prices strongly reflect future expectations.

Important Disclosure

Outlook ﬂ;i])re:ented in this material reflects subjective judgments and assumptions of the portfolio

team and does not necessarily reflect the views of Loomis, Sayles & Company, L.P. There is no assurance
that developments will transpire as stated. Opinions expressed will evolve as juture events unjfold. These
perspectives are as of the daté indicated and may change based on market and other conditions. Actual results
may vary. Please refer to the Fund prospectus for a comprehensive discussion of risks.

This marketing communication is provided for informational purposes only and should not be construed
as investment advice. Investment decisions should consider the individual circumstances of the particular
investor Investment recommendations may be inconsistent with these opinions. Information, including
that obtained from outside sources, is believed to be correct, bur we cannor guarantee its accuracy. This
information is subject to change at any time without notice.

Data is based on total gross assets before any fees are paid; any cash held is included. The portfolio is actively managed and
holdings are subject to change. References to specific securities or industries should not be considered a recommendation.
Holdings may combine more than one security from the same issuer and related depositary receipts. Portfolio weight
calculations include accrued interest. For current holdings, please visit www.loomissayles.com.

Holdings data is based on rotal gross assets before any fees are paid; any cash held is included. The portfolio is
actively managed and holdings are subject to change. References to specific securities or industries should not

e considered a recommendation. Holdings may combine more than one security from the same issuer an
related depositary receipts. Portfolio weight calculations include accrued interest. For current holdings, please
visit www. loomissayles.com.

Market conditions are extremely fluid and change frequently.
Diversification does not ensure a profit or guarantee against a loss.
Commodity, interest and derivative trading involves substantial risk of loss.

Any investment that has the possibility for profits also has the possibility of losses, including the
loss of principal.

There is no guarantee that the investment objective will be realized or that the Fund will generate
positive or excess return.

Past performance is no guarantee of future results.

Before investing, consider the fund’s investment objectives, risks, charges, and expenses. Please
visit www.loomissayles.com or call 800-225-5478 for a prospectus and a summary prospectus,
containing this and other information. Read it carefully.

Natixis Distribution, LLC (fund distributor, member FINRA|SIPC) and Loomis, Sayles & Company L.P.
are affiliated.

LS Loomis | Sayles is a trademark of Loomis, Sayles & Company, L.P. registered in the US Patent and
Trademark Oﬁ%te

1531537.35.1
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